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T.J.M. Holden and Timothy J. Scrase (eds)
Medi@sia: Global Media/tion in and out of Context
Routledge, 2006. ISBN 9780 41537 1551

■ Reviewed by Shaoyi Sun, Shanghai University, China

Media and communication studies has entered an uncertain phase since
the ‘digital revolution’ swept across the globe in the 1990s, ushering in a
new era marked by the ubiquity of the internet, mobile devices, inter-
active screens, and a variety of communication options. The once
stabilized boundaries between media producers and consumers, between
mainstream commercial media and grassroots media, and between
different media platforms have become increasingly blurred in this
‘culture of convergence’. In response to this ongoing paradigm shift,
media and communication scholars are paying increasing attention to
the ways in which media products, no matter whether they are pro-
duced by multinational media conglomerates or grassroots individuals,
are consumed, used, engaged with, or even resisted. In the area of
international media research, also thanks largely to the advent of new
modes of communication, the familiar model of ‘cultural imperialism’,
in which a ‘core’ entity, be it a powerful nation-state or a multinational
corporation or a global center, exerts its dominant control over a
number of ‘peripheral’ nation-states via a unidirectional flow of cultural
products, has been widely challenged. Rather than a linear model of
dominant influence, some argue that we have entered an era of
globalized interconnectivity or even a dense matrix of multi-directional
cultural flows brought forth by digital technology.

A collection of 11 essays on how the ‘compound’ of media and
communication, either flowing into or out of the context of Asia, ‘is
touched by and associated with the economics, politics, social organiz-
ation, cultural practices, and moralities in the everyday lives of its users’
in Asia (p. 1), Medi@sia exemplifies and reaffirms the aforementioned
shift and uncertainty. The collection is informed by a marked emphasis
on concrete case studies that take the notion of the ‘global’ as something
that is deeply grounded in local ways of life and consumption. In so
doing, the collection avoids the danger of totalization, an unsettling
tendency that involves the fashionable evocation of the notion of
globalization. The essays included here cover a wide range of ‘contexts’
in Asia, from nation-state demarcated ones like Japan, China, Korea,
Nepal, India and Indonesia to more culturally or geographically
demarcated regions such as Southeast and East Asia. The result of this is
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an encouraging, although far from satisfying, exploration of not only
what globalization really means in specific socio-cultural contexts, but
also of Asia’s crucial role in the new media environment.

Like most collections of essays, however, Medi@sia cannot escape
from the criticism that the quality of the essays varies, sometimes quite
considerably. In their lengthy introduction, the two editors make a great
effort to frame this divergent group of essays, both in quality and in
subject matter, into a coherent structure. They introduce a series of self-
invented or borrowed theoretical terms, from the ‘media/tion equation’
to ‘mediated knowledge,’ and from the ‘media/tion of identity to
‘mediating modernity’. It remains doubtful, however, if such an attempt,
itself quite problematic and over-theorizing, can provide the reader with
the sense of coherence desired by the editors. While some essays succeed
in bringing a high level of critical insights to our understanding of the
ever changing mediascape of a particular context in Asia, such as
Christine Yano’s take on ‘pink globalization’, in which Hello Kitty is
treated as a ‘complex signifier’ (p. 207) that is inscribed and ‘re-inscribed’
in different contexts as it travels throughout a large part of the industrial
world, and Holden’s and Ergul’s analysis of the role of Japan’s televisual
discourses in constructing an ‘experiential space’ (p. 111) properly
named uchi, others remain either descriptive or methodologically shaky.

Being ‘descriptive’ is certainly not something entirely negative,
particularly considering the fact that Asia, despite its increasing
importance in geopolitics and world economy, in general still remains
‘marginal’ in Western academic endeavors. But in the absence of sound
analysis of media texts, descriptions, no matter how ‘accurate’ they
might be at the time of writing, can age very quickly. This is especially
the case when we are dealing with an environment where old and new
media collide and no one seems to be certain about the future in an age
of media transition. This is also the reason why some of the essays,
despite the fact that the collection only came out in 2006, nevertheless
read as somehow dated. In addition to this, it is also debatable as to
whether sound scholarship can be based solely on individual
observations and casual remarks by a few local informants.

Medi@sia is an ambitious book that attempts to draw a coherent
picture of the media landscape of Asia by relying on 11 often incoherent
selections. Given the title of the book, it is by no means a stretch for the
informed reader to raise questions over the conspicuous absence of
Turkey, the Middle East and Central Asia. The editors have shown their
awareness of the danger of lumping these 11 cases together under the
heading ‘medi@sia’ as they, on one occasion, warn of the danger of
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using ‘Asia’, an ‘economically . . . politically, socially, culturally, and
historically’ diverse region, ‘as a valid unit of analysis’ (p. 12). This
awareness, however, is largely overshadowed by an insistence that Asia is
‘a unity’, and ‘the region is consolidating’ (p. 13).

At one point, it is even argued that ‘Asia is home to particular
conceptions of beauty, certain styles of animation, idiosyncratic
approaches to political communication . . . and context-specific asser-
tions of uniqueness (cultural and national identity) and superiority
(nationalism)’ (p. 12), as if a certain ‘Asian consciousness’ was in the
making and about to emerge on the horizon. The attempt to project a
‘unique’ and ‘unitary’ image of Asia, of course, directly contradicts the
editors’ informed emphasis on the use, both individual and communal,
of media and communication content. This contradiction or incoher-
ence is further complicated by the fact that the 11 selections cover a
wide range of media forms, from television, film, and music videos to
popular song and romance novels, and from internet bulletin boards
and comics to brand characters and advertising. Although the blurb for
the book claims that it ‘charts a new interdisciplinary area of inquiry’,
one has to wonder whether there is any logic behind the practice of
lumping together these diverse media forms in an already overloaded
project.

Robert A. Hackett and William K. Carroll
Remaking Media: The Struggle to Democratize Public Communication
New York /London: Routledge, 2006. ISBN 0 415 39469 4

■ Reviewed by Granville Williams, University of Huddersfield, UK

I have been eagerly anticipating Remaking Media for some time. I met co-
author Robert Hackett in different parts of the UK as he patiently
interviewed people around the UK-based media reform group, the
Campaign for Press and Broadcasting Freedom (CPBF), and acquired
documentation on its activities. The end result of the authors’ combined
labours is a meticulously researched work which combines empirical
studies of media reform movements in the US, UK and Canada with a
rigorous and far-ranging review of the theoretical literature on social
movements and media democratization. It has been worth waiting for.

It is also absolutely timely in its analysis of the preconditions for
successful media activism. In the book’s Foreword Robert W. McChesney,
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